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Abstract- The purpose of this study is to determine the internal factors consist of variable production capabilities (KPd), the 
ability to market products (KM), corporate strategies (SP), entrepreneurial skills (KW), technological innovation (IT), and 
the availability of resources (KS) and external factors the company consists of variable ability of competitors (KPs), the 
ability of suppliers (KPm), the ability of customers (KPl), and a network of partnerships (JK) to optimize performance of 
Surabaya KSM. The population in this study are all KSM were recorded in Bapemas and KSM KB Surabaya and Surabaya's 
city and each village and sub-district of Surabaya, on the assumption that the relative population characteristics homongen, 
then the withdrawal of the sample using simple random technique (simple random sampling). Respondents sampled are 
entrepreneurs/ business owners. The number of samples of 150 respondents. Results of this study are that the influence of the 
independent variables are internal factors and external factors together against the performance gained significant level of 
0.068 (significant at the 10% level). For the development of KSM in Surabaya, we need to get more serious attention in 
order to improve employers' ability to compete on regional and national markets and even internationally with regard both 
internal and external factors. 
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I. INTRODUCTION 
 
Development of Small and Medium Enterprises 
(SMEs) in Indonesia is one of the priorities in the 
national economic development and aims for poverty 
alleviation and employment. The existence of Small 
and Medium Enterprises (SMEs) in the city of 
Surabaya is very strategic in order to improve the 
economy. This is evident from the number of people 
working the sector. Toughness SMEs have proved to 
be a safety net in the current economy many large 
companies that have gone bankrupt. Therefore, the 
development of SMEs in Surabaya needs to get more 
serious attention in order to improve employers' 
ability to compete on regional and international 
markets. 
Research on the existence and role of Self-Help 
Groups (KSM) in rural areas has not been done. 
Several studies conducted Zakri (2001) and Yulizar 
(2007) reveals the existence and role of rural 
KSMlokal in West Sumatra. While Acharya (1992) 
and Koch (in Yulizar, 2007) indicate the existence of 
the role of some of the "Self Help Group" (KSM) in 
meeting the capital needs of rural poor farmers in 
some Asian countries. Although its role is not 
dominant, but the existence of this institution is 
capable of functioning as a motor of rural economic 
empowerment. 
Small and Medium Enterprises (SMEs) in Indonesia 
already has the legal basis of the Small Business Act, 
namely Undang-UndangRepublik Indonesia No. 9 
1995 Article 4 which explains that the empowerment 
of small businesses aimed at improving small 
businesses and independent and can develop into big 
business. In Article 5 concerning the criteria proposed 
small businesses, businesses in the form of 
individuals, business entities which are not legal 
entities, or entities with legal status, including 
cooperatives. MenurutYuwono and Partini (2008), 
Small and Medium Enterprises are facing problems 
related to lack of information, skills and capital. 
Agency for Community Empowerment and Family 
Planning has the task to carry out part of Government 
Affairs areas: education, empowerment of women 
and protection of children, family planning and 
family welfare, labor, community empowerment, 
decentralization, public administration, financial 
administration area, the region, staffing and coding. 
In conducting its work the Agency for Community 
Empowerment and Family Planning has the function: 
Formulation of technical policy community 
empowerment and family planning, Providing 
support for the implementation of the Local 
Government areas of community development and 
family planning, Development and implementation of 
the tasks referred to in Article 33, administrative 
management, implementation other-duty given by the 
Regional Head in accordance with its duties and 
functions. 
From the background, the formulation of the problem 
in this research is: What internal factors (consisting of 
variables Production Capability (KPd), Product 
Marketing Capabilities (KM), Corporate Strategy 
(SP), Entrepreneurial Ability (KW), Innovation 
Technology (IT), and the Availability Resources 
(KS)) and external factors (consisting of variable 
Ability Competitors (KPs), Supplier Capability 
(KPm), Customer Capability (KPl), and Network 
Partnership (JK)) influence simultaneously against 
KSM performance Bapemas and KB Surabaya? Then 
the next problem formulation is what internal factors 
(consisting of variables Production Capability (KPd), 
Product Marketing Capabilities (KM), Corporate 
Strategy (SP), Entrepreneurial Ability (KW), 
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Innovation Technology (IT), and the Availability 
Resources (KS)) and external factors (consisting of 
variable Ability Competitors (KPs), Supplier 
Capability (KPm), Customer Capability (KPl), and 
Network Partnership (JK)) influence partially on 
performance and KB KSM Bapemas Surabaya? 
The aims of this study are (1) examine the effect 
simultaneously of internal factors (consisting of 
variables Production Capability (KPd), Product 
Marketing Capabilities (KM), Corporate Strategy 
(SP), Entrepreneurial Ability (KW), Innovation 
Technology (IT), and Resource Availability (KS)) 
and external factors (consisting of variable Ability 
Competitors (KPs), Supplier capability (KPm), 
Customer capability (KPl), and Network Partnership 
(JK)) against KSM Bapemas and KB performance 
Surabaya. (2) Test the partially effect of internal 
factors (consisting of variables Production Capability 
(KPd), Product Marketing Capabilities (KM), 
Corporate Strategy (SP), Entrepreneurial Ability 
(KW), Innovation Technology (IT), and Availability 
Resource (KS)) and external factors (consisting of 
variable Ability Competitors (KPs), Supplier 
Capability (KPm), Customer Capability (KPl), and 
Network Partnership (JK)) against KSM Bapemas 
and KB performance Surabaya. 
Benefits from this research can be divided into 2 
namely the benefits of theoretical and practical 
benefits. Contribute ideas for further research, 
particularly with regard to development and 
entrepreneurship to create new innovations in the 
field of business is the theoretical benefits while the 
practical benefits of this research are expected to be 
the subject of study for the government to formulate 
better policies in deceptive small businesses 
especially SMEs or the Group of Governmental 
(KSM) and KB Bapemas Surabaya and provide 
additional information to owners/managers of SMEs 
or self-reliance groups (KSM) that need to be 
considered in developing a business. 
 
II. THEORITICAL FRAMEWORK 
 
A. Entrepreneurship 
Some important elements in entrepreneurship related 
to the sustainability of an entrepreneur are fostering 
entrepreneurship, cultivating entrepreneurial 
competence, and entrepreneurship characteristics. 
 
B. Business Environment (Environment Internal 
and External) 
An enterprise is always linked and interact with the 
environment that are constantly evolving. Companies 
can live and thrive if the management company is 
able to customize the invitation exploit the potential 
of the sector perusahaan. Performance of Small and 
Medium Enterprises sector (SME) is influenced by 
two (2) main factors namely internal factors and 
external factors. Internal factors include aspects of 
Human Resources (owners, managers, and 
employees), financial aspects, technical aspects of the 
production, and marketing aspects. While external 
factors consist of government policies, socio-cultural 
and economic aspects, as well as the role of 
institutions such as the Government, Universities, 
Private, and Non-Governmental Organization (NGO) 
(the McCormick et al., 1997; Zang, 2001; Laceiva, 
2004; Maupa, 2004). 
Relating to environmental aspects, Wilkinson (2002) 
states that the Small and Medium Enterprises (SMEs) 
will grow when the rules/policy support, the 
macroeconomic environment is well managed, stable, 
and predictable, reliable information and easily 
accessible, and social environment to encourage and 
appreciate the success of the business. Based on some 
previous literature and empirical studies, this study 
focused on testing the linkages between external 
factors and internal and influence on the performance 
of Small and Medium Enterprises (SMEs) in the city 
Surabaya. Some previous research and studies related 
to the study and can be used as a reference or a 
reference to be developed in this study, include: (1) 
McCormick et al. (1997) conducted a study in 
Nairobi to examine the initial capital variables, query, 
age, education level,  ethnicity, credit availability, 
and product mix. The results showed that the initial 
capital, credit availability, product mix and demand 
as well as age, education level, ethnicity of 
entrepreneurial influence on the growth of the 
company; (2) Crijns and Ooghi (2000) reveal that 
each stage of the company's growth is the result of 2 
(two) environments where the company does 
business, namely internal and external environments. 
Important external factor affecting the growth of the 
company is the industry and market, the company's 
competitors, and the economic climate. 
 
External environment is a force that exists outside the 
company that can not be controlled by the company. 
External environment the company consists of 
environmental work and social environment. Work 
environment includes a group of elements that are 
affected by the company's operational activities, such 
as shareholders, suppliers, competitors, customers, 
creditors, trade unions and trade associations. The 
social environment can be separated into the 
economic environment, social, cultural, 
technological, legal, and political. The social 
environment is change and social impacts caused by 
the power that comes from outside the company such 
as economic activities, social and cultural (opinions 
and lifestyle), government (regulations and policies), 
technology, and geography. External environment of 
companies both work and social environment by 
Porter (2000) is said to be the competitive landscape 
in the industry environment depends on five (5) basic 
strength (five competitive force) as follows: threat of 
entrans, threat of substitute's product, the bargaining 
power of suppliers, the bargaining power of 
consumens, and rivalry Among existing firms. 
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C. Terms of Entrepreneurial Success 
SMEs as a business unit engaged in economic and 
social basically have the same goal of helping boost 
economic growth, which is the main goal of 
economic development. Economic development itself 
is aimed at improving the productivity and incomes. 
Changes in productivity and income levels is only 
achieved when the factors of production that is 
combined in new ways, means changing the micro-
economic production functions. Changes that increase 
productivity can be done through two (2) way: 
through innovative activities (creation of new 
knowledge and its application), and through an 
increase in work activities (excel more in units of 
fixed working time or working time is extended). 
The essence of the entrepreneurial function is to see 
and implementing new possibilities in the field of 
economics. This function is called innovative 
functions. In substance and organizationally, 
innovative functions can be described in various 
fields of activities such as: knowing profit-making or 
benefit (benefit) of new combinations, evaluation 
advantage (benefit) contained in the new 
combination, financing, technology, planning, and 
development the place of production, procurement 
and workforce education, negotiations with 
government/official bodies authorized, negotiation 
with suppliers and customers. 
 
D. Hypothesis 
Based on the literature review, research hypothesis 
can be formulated as follows: 
H1 : Internal factors (consisting of variables 
Production Capability (KPd), Product Marketing 
Capabilities (KM), Corporate Strategy (SP), 
Entrepreneurial Ability (KW), Innovation 
Technology (IT), and the Availability Resources 
(KS)) and external factors (consisting of variable 
Ability Competitors (KPs), Supplier Capability 
(KPm), Customer capability (KPl), and Network 
Partnership (JK)) influence simultaneously against 
KSM performance Bapemas and KB Surabaya 
H2a : Internal factors (Capability Production 
(KPd)) affect the performance  
H2b : Internal factors (Product Marketing 
Capabilities (KM)) affect the performance  
H2c : Internal factors (Corporate Strategy (SP)) 
affect the performance  
H2d : Internal factors (Entrepreneurial 
Capabilities (KW)) affect the performance  
H2e : Internal factors (Innovation Technology 
(IT)) affect the performance  
H2f : Internal factors (Availability Resources 
(KS)) affect the performance  
H2g : External factors (Capability Competitor 
(KPs)) affect the performance  
H2h : External factors (Capability Suppliers 
(KPm)) affect the performance  
H2i : External factors (Customer Capability 
(KPl)) affect the performance  
H2j :External factors (Network Partnership (JK)) 
affect the performance 
 
III. RESEARCH METHOD 
 
A. Types of Research 
This is a quantitative 
researchwithquestionnairesurvey as an instrument. 
Type of survey research conducted by taking a 
sample of the population and use questioner as the 
main data collection tool (Djarwanto, 1996). 
Sampling is expected to represent the presence of the 
population, so the results can be generalized and 
conclusions can be drawn (Purwanto and Surwanto, 
2004). 
B. Population and Sample Research 
The population in this study are all Self-Help Groups 
(KSM) were recorded in Bapemas and KSM KB 
Surabaya and Surabaya's city and each village and 
sub-district of Surabaya as much as 330 KSM. 
Assuming that the characteristics of a relatively 
homogeneous population, using simple random 
sampling it is found 100 respondents of 
entrepreneurs/business owners. 
 
C. Variables and Variable Operational 
Definition 
Variables of this study consisted of independent 
variables include: (a) internal factors consist of 
variable Production Capability (KPd), Product 
Marketing Capabilities (KM), Corporate Strategy 
(SP), Entrepreneurial Ability (KW), Innovation 
Technology (IT), and Availability Resources (KS)) 
and (b) external factors (consisting of variable Ability 
Competitors (KPs), Supplier Capability (KPm), 
Customer Capability (KPl), and Network Partnership 
(JK). Dependent Variables of this research is the 
performance of Self-Help Groups (KSM) and KB 
Bapemas Surabaya. Measurement of study variables 
based on the perception from the respondents to the 
entire indicator variable that has been constructed on 
the model of Sugiyono (2007). Answers of 
respondents to each statement given by scoring Likert 
Scale, which is a score of 1 for the highest value and 
the lowest score of 5 for the highest value using a 
questionnaire used Siwi and Purmiyati (2007). 
 
D. Data Collection and Technical Analysis Data 
Data collection techniques with preliminary surveys, 
literature studies, and field studies by 
observation/observation, interviews/interviews, 
questionnaires and documentation.Technical analysis 
of the data is to test validity, reliability, classical 
assumption test and regression testing. To test this 
hypothesis, statistical test equipment can be used in 
multiple linear regression. As for the multiple linear 
regression model are as follows: 
KU = α + 1 KPd + 2 KM + 3 SP +4 
KW+ 5 IT + 6 KS + 7 KPs + 8 KPm + 9 KPl + 
10 JK + e 
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IV. RESULT AND DISCUSSION 
 
A. Scheme of Economic Empowerment for Poor 
Families  
Scheme of economic empowerment for poor families 
based on the following stages: 
a. Selection of potential participants of 25 people per 
group based Database Poverty. 
b. The cadres companion got a briefing before starting 
basic skills training. 
c. At the beginning of training the cadres are expected 
to create and submit a proposal to the BKM for 
assistance capital equipment and materials to be 
used during the post-training mentoring KSM. 
d. Assistance carried out for 6 times with a material 
strengthening of the group, marketing techniques, 
and labeling. 
e. KSM are already in production are invited to 
participate in the exhibition and fill the exhibition 
stand at some mall. 
 
 
Figure1.Scheme of Economic Empowerment for Poor Families 
 
B. Effect of Production Capability (KPd) to 
Performance  
By using a significance level  = 5% can be seen in 
the results of the calculation SPSS 20.0 in Table 17 of 
Production Capabilities acquired a significance level 
(KPd) of 0.028 (less than  = 0.050). Thus the effect 
of Production Capability (KPd) to the partially 
performance is significant. The challenges facing the 
Self-Help Groups (KSM) today is very heavy because 
of the increasingly fierce competition due to the entry 
of foreign products, especially China  and Korea. 
This situation is influenced by the high interest of the 
consumer to buy the product because the quality and 
the quality and cheaper price. To compensate for 
these products need to be improved capability Self-
Help Groups (KSM) in order to Self-Help Groups 
(KSM) can or capable of producing materials that are 
needed. Due to the requirements of globalization is 
the quality, design, high efficiency so that the public 
at reasonable prices. This phenomenon is increasingly 
pushing KSM in Bapemas and KB in Surabaya to 
produce better products viewed from the quality, 
price, as well as a range of community. 
C. Effect of Product Marketing Capabilities 
(KM) to Performance 
By using a significance level  = 5% can be seen in 
the results of the calculation SPSS 20.0 in table 17 
acquired a significance level of Product Marketing 
Capabilities (KM) of 0.689 (greater than  = 0.050). 
Thus there is no influence of Product Marketing 
Capabilities (KM) against the partial performance. 
Does not support Product Marketing Capabilities 
(KM) at KSM performance because of the severity of 
the challenges facing the Group of Governmental 
(KSM) in Surabaya, especially in terms of the 
marketing of their products. This is compounded by 
the rise of foreign products such as apparel both new 
and second-hand, which got increased response from 
the community because of the quality, reasonable 
price, and favored design. 
D. Influence of Corporate Strategy (SP) for 
Performance 
By using a significance level  = 5% can be seen in 
the results of the calculation SPSS 20.0 in table 17 
acquired a significance level of Corporate Strategy 
(SP) 0,031 (less than  = 0.050). Thus the influence 
of Corporate Strategy (SP) for partial performance is 
significant. In economic development, Self-Help 
Groups (KSM) is described as a sector that has a very 
important role. This is due to the number of 
Indonesian population is very large and the number of 
jobs provided by the government and the private 
sector to compete fairly. For that there is a program 
that stimulates people to start doing business. 
Self-Help Groups (KSM) is a form of business that is 
done by the community with limited capital in an 
effort to create new jobs, improve people's economy 
and reduce unemployment in the community. One 
strategy for increasing the performance of Self-Help 
Groups (KSM) is a way to foster the perpetrators of 
KSM in order to improve its business and has 
considerable potential strategic in the regional 
economy. In addition KSM which is the beginning of 
the growth of small business entities, can increase the 
per capita income of the people. To increase the 
amount of effort required KSM today is capital, 
training, and marketing (Tito, 2012). Based on data 
from KSM developments that have been made cluster 
process, 80% of the perpetrators KSM has been able 
to carry out production, and about 65% that can do 
active marketing. 
E. Influence of Entrepreneurial Capability (KW) 
to Performance 
By using a significance level  = 5% can be seen in 
the results of the calculation SPSS 20.0 in table 17 
acquired a significance level of Entrepreneurial 
Capability (KW) of 0.574 (greater than  = 0.050). 
Thus there is no influence Entrepreneurial 
Capabilities (KW) to the partially performance. 
Today more conscious development should start from 
the bottom/public who enter the category of small 
businesses. The ability to diversify the business to 
sustain life, and accept all the risks that would be 
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faced by the so-called self-employed. Good/absence 
of entrepreneurship skills at KSM members 
determined the perception of success. The success of 
entrepreneurship will be realized when there is 
encouragement from the inside and from the outside, 
from the inside is represented by the motif and from 
outside is represented by the information. One of the 
disadvantages faced by Self-Help Groups (KSM) in 
Surabaya is the difficulty members of Self Help 
Groups (KSM) to develop themselves individually, so 
it takes effort to empower self-help groups (KSM) 
more intensive. 
F. Effect of Innovation Technology (IT) to 
Performance 
By using a significance level  = 5% can be seen in 
the results of the calculation SPSS 20.0 in table 17 
acquired a significance level of Innovation 
Technology (IT) amounted to 0.516 (greater than  = 
0.050). Thus there is no influence of Innovation 
Technology (IT) to the partial performance. The role 
of technology in improving business productivity 
Self-Help Groups (KSM) are enormous. But the 
reality of the matter, Self-Help Groups (KSM) in 
Surabaya still use conventional information 
technology, it creates a weakness include: (1) Low 
productivity, (2) Difficult to innovate products, (3) 
The low quality of the product, and (4) Decreased 
motivation of the workforce. The low technology 
owned by the Self-Help Groups (KSM) is generally 
due to the lack of funds and poor to have the 
information and understanding of employers will 
thrive and available technologies in the market. 
G. Influence Resource Availability (KS) to 
Performance 
By using a significance level  = 5% can be seen in 
the results of the calculation SPSS 20.0 in table 17 
acquired a significance level of availability Resources 
(KS) amounted to 0,645 (greater than  = 0.050). 
Thus there is no influence Resource Availability (KS) 
for partial performance. Capital is the first rank that 
affect efforts to increase business capacity Self-Help 
Groups (KSM) in Surabaya. But KSM faced 
obstacles of capital, the problems arise as a result of 
this capital services products financial institutions are 
still largely in the form of working capital loans, 
while investment loans is very limited. In addition, 
competitiveness is also determined by the ability of 
the Human Resources (HR) to produce quality goods, 
price, design, and environmental factors that 
memberik factors conducive for Self-Help Groups 
(KSM) were able to compete closely. However it is 
recognized that the availability of capable human 
resources are very limited. 
H. The Ability to Influence Competitors (KPs) to 
Performance 
By using a significance level  = 5% can be seen in 
the results of the calculation SPSS 20.0 in table 17 
acquired a significance level of ability Competitor 
(KPs) amounted to 0.078 (greater than  = 0,050 but 
less than  = 0,100). Thus there is the influence of 
Capability Competitor (KPs) against the partial 
performance. Self-Help Groups (KSM) in Surabaya 
has sought to identify products produced by other 
entrepreneurs who are in the target Bapemas and KB 
in Surabaya so that between businessmen in the 
Group of Governmental (KSM) collaborate in 
marketing the product. 
 
I. Effect of Supplier Capability (KPm) to 
Performance 
By using a significance level  = 5% can be seen in 
the results of the calculation SPSS 20.0 in table 17 
acquired a significance level of Capability Suppliers 
(KPm) of 0.449 (greater than  = 0.050). Thus there 
is no influence Supplier Capability (KPm) to the 
partially performance. Some members of Self-Help 
Groups (KSM) has been fostered by Bapemas and 
KB in Surabaya to have the ability to independently 
produce raw materials, thereby reducing the 
production chain and the cost can be done more 
efficiently. Thus the members of KSM does not 
depend on the raw material suppliers (suppliers). 
 
J. Effect of Customer Capability (KPl) to 
Performance 
By using a significance level  = 5% can be seen in 
the results of the calculation SPSS 20.0 in table 17 
acquired a significance level of Customer Capability 
(KPl) amounted to 0,044 (less than  = 0.050). Thus 
there is the influence of Customer Capability (KPl) 
against the partially performance. Members of Self-
Help Groups (KSM) have worked actively primarily 
mediated by Bapemas and KB Surabaya to pick up 
the ball offers its products to customers, so that 
information about consumers' desire (customer needs) 
can be obtained clearly. This resulted in the design of 
the product is done in accordance with 
keinginankonsumen and KSM also has sought to set 
prices according to the purchasing power of 
consumers. That is one factor increasing consumer 
interest for the company's products. 
 
K. Influence Network Partnership (JK) to 
Performance 
By using a significance level  = 5% can be seen in 
the results of the calculation SPSS 20.0 in Table 17 
Network Partnership acquired a significance level 
(JK) amounted to 0.669 (greater than  = 0.050). 
Thus there is no influence Partnership Network (JK) 
for partial performance. Currently still relied upon by 
the Self-Help Groups (KSM) is a marketing coaching 
and facilitated by Bapemas and family planning in 
Surabaya. The members of Self-Help Groups (KSM) 
have not been able to form a network (network) with 
other parties in running and marketing their products. 
 
CONCLUSION 
 
F test was used to test the influence of the 
independent variables are internal factors (consisting 
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of variables Production Capability (KPd), Product 
Marketing Capabilities (KM), Corporate Strategy 
(SP), Entrepreneurial Ability (KW), Innovation 
Technology (IT), and availability Resources (KS)) 
and external factors (consisting of variable Ability 
Competitors (KPs), Supplier Capability (KPm), 
Customer Capability (KPl), and Network Partnership 
(JK)) together on the Performance obtained 
significant level of 0.068 (significant at the 10% 
level). There is the influence of Production Capability 
(KPd) for the partially performance (significant at the 
5% level). 
 
KSM in Bapemas and KB in Surabaya has resulted in 
better products viewed from the quality, price, as well 
as a range of community.There is no influence of 
Product Marketing Capabilities (KM) against the 
partially performance. There is the influence of 
Corporate Strategy (SP) for partially performance 
(significant at the 5% level). One strategy for 
increasing the performance of Self-Help Groups 
(KSM) is a way to foster the perpetrators of KSM in 
order to improve its business and has considerable 
potential strategic in the regional economy.There is 
no influence of Entrepreneurial Capability (KW) to 
the partially performance. One of the disadvantages 
faced by Self-Help Groups (KSM) in Surabaya is the 
difficulty members of Self Help Groups (KSM) to 
develop themselves individually, so it takes effort to 
empower Self-Help Groups (KSM) more 
intensive.There is no influence of Innovation 
Technology (IT) to the partially performance. Self-
Help Groups (KSM) in Surabaya still use 
conventional information technology, it creates a 
weakness include: (1) The low productivity, (2) 
Difficult to innovate products, (3) The low quality of 
the product, and (4) Decreased motivation of the 
workforce. 
There is no influence Resource Availability (KS) for 
partially performance. KSM faced obstacles of 
capital, the problems arise as a result of this capital 
services products financial institutions are still largely 
in the form of working capital loans, while 
investment loans is very limited. In addition, lack of 
competitiveness is also determined by the ability of 
the Human Resources (HR) is less capable.Ability 
influences of Competitor (KPs) against the partially 
performance. 
 
Self-Help Groups (KSM) in Surabaya has sought to 
identify products produced by other entrepreneurs 
who are in the target Bapemas and KB in Surabaya so 
that between businessmen in the Self-Help Groups 
(KSM) collaborate in marketing the product.There is 
no influence of the Supplier Capability (KPm) to the 
partially performance. Some members of Self-Help 
Groups KSM) has been fostered by Bapemas and KB 
in Surabaya so do not rely on suppliers of raw 
materials (suppliers).There is the influence of 
Customer Capability (KPl) against the partially 
performance. Members of Self-Help Groups (KSM) 
have worked actively primarily mediated by Bapemas 
and KB Surabaya to pick up the ball offers its 
products to customers, so that information about 
consumers' desire (customer needs) can be obtained 
clearly.There is no effect of the Partnership Network 
(JK) for partially performance. The members of Self-
Help Groups (KSM) have not been able to form a 
network (network) with other parties in running and 
marketing their products. 
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